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Feel free to distribute this eBook to others!

You may reprint, reproduce or distribute this eBook to anyone as long as 
the content and hyperlinks are not edited or changed in any way, shape or 
form and proper credit is given to the author. 

• Give it away to your clients to help them grow their businesses—they’ll 
thank you for it!

• Give it to your newsletter subscribers as a gift for signing up for your 
newsletter.

• Use it to increase the value of your services or product offerings.

• Pass it along to your friends and family who can benefit from the 
information contained in this book.

All rights reserved. No part of this book may be reproduced, stored or 
transmitted in any form or by any means, without the prior written 
permission of the publisher.
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Disclaimer

This publication is designed to provide accurate and authoritative 
information in regard to the subject matter covered. However, it is sold with 
the understanding that the author and publisher are not engaged in 
rendering legal, accounting or other professional advice whatsoever. If legal 
advice or other expert assistance is required, the services of a competent 
professional person who specializes in that particular field should be sought. 

All trademarks, product names, company names and logos referenced in 
this book are the property of their respective owners. While due care has 
been exercised in the compilation of this guide, we are not responsible for 
errors or omissions. This reference is intended to assist in providing 
valuable information to the public and while the information is delivered as 
accurately as possible, the purchaser or reader assumes all responsibility for 
the use of the materials and information contained herein.

Under no circumstances will either the author or publisher be held liable for 
any loss or damage caused by a reader or purchaser’s reliance on 
information contained in this book or contained in the resources referenced 
in this book. This includes but is not limited to websites, books, eBooks or 
other resources referred to within this book.
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Introduction

Thank you very much for requesting this free guide about the secrets to 
developing a successful website!

I’ve put this guide together because I love helping small businesses to grow and 
prosper. If you’re not content with the present success of your business then I’d 
love to help you build a tremendously successful website, one that looks and 
functions great, while helping you sell your products, services or even just your 
ideas to your website visitors. 

As a website developer and marketer for the past four years, I’ve seen many 
websites come and go that could’ve been real success stories, if only they had 
followed even some of the advice contained in this guide. 

As an extra bonus for those of you who do not yet have a website, or even if you 
do but you’d like help to implement some of the ideas in this guide, I’ve 
assembled a special list of 14 tips to help you choose the best web designer to 
work with you, and it’s available for you free at the end of this guide.

Thanks again for requesting this information and please let me know if I can help 
you implement any of the business building ideas discussed here. 

Sincerely,

Fei Anne Adricula
Fei Anne Adricula
Owner, Internet Marketing Consultant
Manila Internet Marketing

P.S. If you didn’t receive this guide directly from my website, be sure to visit 
www.ManilaInternetMarketing.com where you can signup to receive my free 
newsletter and get regular marketing and business building tips sent to you 
weekly. 
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Secret   #1 -   Define a clear purpose for your website  

Building a website is a lot like building a house. It’s important that you start 
with a well defined plan, lay a solid foundation and then use just the right 
materials for the job.

In addition to deciding how your website will look and function and 
considering all the topics discussed in this guide, of critical importance is 
deciding the primary goal for your website.

Put another way, you need to decide what your “Most Wanted 
Response” (or MWR) will be.

So…just what is a “MWR” anyhow?

A Most Wanted Response is the primary thing that you most want your 
visitors to do when they come to your website.

Instead of being passive and just hoping that people will be interested in 
what you’re offering, you need to clearly identify the one thing you most 
want visitors to your site to do, and then you need to develop your site 
around that purpose and lead them to take the steps necessary to 
accomplish your purpose.

For example, I know one company that recently decided that their MWR 
was to encourage people to sign up for their email newsletter. This 
company sells a very expensive product that often takes some time to 
explain the benefits of using, so they determined that the best way they 
could help build their business was by developing profitable long-term 
relationships with their customers and taking the time to properly educate 
them about their products benefits through an email newsletter. 

Email newsletters happen to be very inexpensive to produce and it’s very 
easy to automate the process. Creating a newsletter and focusing the 
purpose of this website around getting new subscribers (instead of trying to 
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make a direct sale) has so far resulted in about thirty new subscribers a 
month that they now have permission to market to on a regular basis!

Other possible Most Wanted Responses can be as simple as having 
someone fill out a request for more information, asking someone to submit 
a request for a quotation, or for those directly selling products from their 
website – encouraging a visitor to click the “buy now” button and make a 
purchase during their visit.

Whatever you decide as the MWR for your website, please don’t 
think that your website should have one and only one purpose.

It’s very likely that you’ll have secondary objectives you want to accomplish, 
such as providing information about your products or services or asking 
someone to download a free trial of a software product – but you do need 
to clearly identify the one PRIMARY focus of your website and build your 
site around that.
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Secret   #  2   - Choo  se a great   name for your website  

One of the most important considerations when planning your website is 
deciding what “domain name” you will use.

A domain name is simply the “www.companyname.com” name you type 
into your browser to access a website, and choosing a domain name for 
your website is almost as important as choosing the name that you use for 
your business. 

A great domain name is one that is easy for your visitors to spell, 
easy to remember, and if at all possible...it’s also great if it can tell 
people something about your business.

For example...if your name is "Ed" and your business is writing resumes, 
you might think about using the name www.edsresumes.com.

While that’s not a terrible website name, it doesn't tell your website visitors 
much about your company, does it? Perhaps a better name would be 
something like www.affordableresumes.com – as it really helps tell people 
something about your website even before they see your home page.

If your run a retail business or one that you market extensively offline, try 
to keep your domain name hyphen free as it often difficult to explain to 
people and may confuse some who attempt to visit your site.

For example, www.affordableresumes.com would be much better than 
www.affordable-resumes.com as it’s difficult to explain the hyphen when 
telling someone about your website.

The only real exception to this rule is if you plan to rely almost entirely on 
online advertising or the search engines to bring you visitors. When its just 
a matter of someone finding and clicking your link online and they don't 
have to know how it's spelled, having a longer or hyphenated name won't 
matter all that much.
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Now, once you’ve decided on a name you’d like to use, your next step is to 
visit one of the many domain registrars available to register your new 
name.

Companies like www.domainit.com, www.dotster.com and 
www.domaindirect.com are all good places where you can register a new 
name. On average it will cost you anywhere from $10 - $20 to register your 
name for the year, but you can also register your name for multiple years 
which will usually give you a nice discount on the pricing.

Once you’ve decided where to register your name, do a search at their 
website to see if your name is available, and do your best to find a ".com" 
name (ie. www.yourbusiness.com) over any of the alternatives like .biz, .net 
or .us.

The “.com” extension is the oldest and most recognized of all domain 
names, but if the .com that you'd like is not available, your next best option 
is to see if you can get the “.net” or “.org” versions instead. 

If the name you’d like to use is already taken, most registrars will present 
you with other variations that you can use for your name, and you might 
have to try a few times to get just the name that you want.
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Secret #3 - Choose a great host for your website

Choosing a good web hosting company for your website is critical to the 
success of your online business, as this will be the foundation for your 
website.

Every website needs to be stored (or hosted) on a computer that’s 
connected to the internet in order to make your web pages available to the 
public. This type of computer is known as a “web server” – and the easiest 
way for you to get your website online is to host your website with a 
company that maintains many web servers in a secure facility and provides 
them with uninterrupted, 24/7 access to the internet.

If you’re putting together a personal site about you or your favorite hobby, 
there are plenty of free and cheap web hosts that will do the job, and you 
can probably get by with hosting your website on your AOL or Yahoo 
personal web space.

If you’re running a business however, you need to be careful to choose a 
web hosting company that’s reliable and provides you with a good range of 
features for a reasonable price. Most websites will do well on a “shared” 
hosting account where many websites are hosted on the same server, but 
larger businesses will do better with a “dedicated” server that they have 
complete control over.

Most business shared web hosting accounts will run anywhere from $5 to 
$30 a month.  Within that price range you should be able to find a 
reputable company that offers lots of storage space and bandwidth along 
with plenty of email accounts for you to use and good customer support as 
well.

Please be wary of those web hosts that offer “free” web hosting or claim 
that they can host your website for only $12 a year or some other 
ridiculously low figure like that.
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If you’re familiar with the saying that “you get what you pay for,” nowhere 
is this more true than when it comes to purchasing web hosting for your 
website. After all, just how much service could you afford to provide to 
someone for only $1 a month? It’s not much – is it?

Many “free” hosts offer limited amounts of space and bandwidth to host 
your site, and they typically rely on banners or popup advertisements in 
order to cover the cost of your web hosting. That might be acceptable for a 
personal webpage, but nothing causes users to click away from a business 
website faster than one that’s cluttered with advertisements for other 
company’s products.

If you’re looking for reliable hosting for your website, don’t be afraid to 
shop around to find a company that can serve you the best. Be sure to ask 
for recommendations from friends or business associates, or visit some 
excellent forums like www.webhostingtalk.com to see what companies other 
people are using and recommending.

I personally use Dreamhost for my webhosting, they are great and they 
have a wonderful customer service. If you wanna check them out, just 
go to Dreamhost.com. If you want a $25 discount for your first year of 
hosting, contact us at support@manilainternetmarketing.com. We'll give 
you a coupon code with no obligation! It's my way of thanking you for 
downloading this free report. :) 
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Secret #4 - Provide valuable content to your visitors

Easy access to information is what drives the Internet, and it will help drive 
paying customers to your website if you provide them with information that 
helps them solve their problems and answer their questions. 

Along with sales brochures and information about your products and 
services, be sure to include plenty of good, free content that addresses your 
visitors concerns and shows clearly how your product or service can solve 
their problems.

Free reports or whitepapers that can be viewed either online or downloaded 
for later viewing are fantastic tools that can be used to build trust and 
credibility with your visitors and encourage them to do business with you.

If you own a computer, chances are you’ll have a word processing program 
installed that you can use to create your free reports, and you can either 
print them out to mail to prospective customers or you can convert them 
into Adobe PDF format like this guide.

To convert a word or other document into PDF though, you’ll need the full 
version of Adobe Acrobat or another converter, as the free Acrobat reader 
won’t do it.

Chances are that someone you know will have this program so you might 
be able to ask them to convert the document for you, or you can use an 
alternative program like www.cutepdf.com, www.primopdf.com, 
www.pdf995.com, or www.pdfforge.org/products/pdfcreator

Another excellent way to provide valuable content is to write articles for 
publication on your website. An added benefit of writing articles for your 
website is that you can also distribute these articles to other websites for 
publication which will help get you additional free publicity as well.
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Secret   #5 -   U  pdat  e   your   web  site on a regular basis  

How many times have you seen a website where they proudly proclaimed 
something like they were “last updated: August 4, 2002”?

I don’t know about you, but I see this all the time and it drives me crazy. 
Now, this wouldn’t be too bad if it were September of 2002, but to see that 
no new information has been posted on this website for almost five years 
now immediately reduces the interest I have in doing business with them.

Adding new content to your site on a regular basis not only shows that you 
care about your visitors and are eager to provide them with helpful 
solutions to their problems – it also provides you with more searchable 
content to increase your position within the search engines and it allows 
people searching the web find you faster.

A great way to help provide regular, fresh content for your website is 
through the use of a “Blog.” A blog is basically an online diary or “log” that’s 
updated frequently and easily through the use of an easy to use online 
interface. If you’d like to create your own Blog for your website, there are 
plenty of services that make it almost “idiot proof” to create a Blog of your 
own.

There are all kinds of options when it comes to choosing a blogging system 
to use, but my absolute favorite because of its ease of use and flexibility is 
WordPress. With WordPress you can create a typical blog that contains 
short, frequent posts that are updated frequently, or a more traditional 
website with static web pages that stay the same over time, or a 
combination of the two.

Wordpress can either be installed on a web hosting account of your own 
(many web hosts have an easy installer to setup WordPress in just a few 
clicks) or you can go to www.wordpress.com and signup with them to host 
your blog directly.
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Like any piece of software though it can take some time to learn how to use 
the wordpress system, and it might make sense to hire someone to setup 
your wordpress website and show you how to use it.
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Secret #  6 -   U  s  e   effective sales copy  

While there are certainly many great looking and functioning websites out 
there, I don’t believe the majority of them perform half as well as they 
could, and chances are that they lead their owners to believe that a website 
is not an effective way to sell their products and services.

Why do so many ineffective websites like this exist?

There are two reasons that I see.

Number one is that most businesses overlook the need for a copywriter or 
marketer and think all they need to put together their website is a web 
designer.

Number two is that most web designers don’t have much copywriting or 
marketing experience, and while they can put together a nice looking and 
functional website, they don’t know how to create a website that sells. 

Which is more important to you as a business owner?

Which is more important to you, having a website that looks pretty or 
having one that makes you money?

While a nice looking website certainly helps to lend credibility and a sense 
or professionalism to any company, isn’t properly written copy that sells the 
benefits of your products and/or services and encourages your prospects to 
do business with you much more important?

Even websites that aren’t commercial in nature (non-profit groups or church 
websites for example) must give visitors a reason to want to stay to read 
through their website and “buy” into the information that they’re providing. 

Okay—so just what does effective sales copy look like?
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Effective sales copy clearly communicates the benefits of doing 
business with you and buying your products or services. Sure, it’s important 
for people to have information about the features your products or services 
offer...but remember that people are buying more than just a product or 
service, they’re buying the results of what that product or service does for 
them.

Effective sales copy talks more about your customers problems 
and how your solutions can benefit them - instead of  talking only 
about you and your accomplishments.

Look closely when you’re surfing the internet and you’ll see many websites 
today say something like “Welcome to our website, we’re a big business, 
we’ve been around for 80 years, and we do this and that” on their home 
page. Now let me ask you...does a statement like that make you really want 
to give them your business?

Sure it tells you something about them, but if you’re online looking for a 
solution to a problem you’ve got,  they could sure do a lot more to get your 
attention.

A better opening statement would begin with a clear benefit based headline 
to grab your attention and follow that up with statements that appeal to the 
problems you’re now experiencing. 

If you’re in business providing marketing solutions to accountants, a 
statement like, “Accounting Professionals….are you struggling to grow your 
business? Learn how to double your profits in 30 days or less guaranteed!” 
would be a much better way to start a dialog with your prospective 
customers.

Also, be sure to clearly communicate your USP, or Unique Selling 
Proposition. Your USP is what makes you stand out from the crowd...what 
makes you different from the business across the street that offers the 
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same products you do. It could be a 30 day money back guarantee, or like 
Domino’s pizza...fast, free delivery in thirty minutes or less.

You MUST make an effort to help yourself stand out from the 
crowd and develop a USP that gives you the edge over your 
competition.

Like most things in life, when it comes to writing good sales copy for your 
website, you really only have two choices…

Do the work yourself, or hire a professional.

If you’d prefer to work with a professional, feel free to contact me at 
support@manilainternetmarketing.com with any questions you might have. 
I’ll do what I can to help or will gladly refer you to someone else who can.
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Secret   #7 –   E  stablish trust and credibility  

When someone visits your website, they are usually there looking for good 
information and are trying to find the solution to a problem that they have.

Since it’s a proven fact that people buy from companies that they know, like 
and trust – you must therefore do all that you can to come across as 
professional, reliable and trustworthy. First impressions can often make or 
break a deal, so take a good hard look at what your website say about you. 

Consider the following important points:

• Does your website look and feel professional, or is it cluttered with 
clipart and images that have nothing to do with your product or service?

• Does your website convey enough trust and credibility that encourages 
visitors to stick around to see what you have to say, or does it make 
them think twice about doing business with you?

• Does it show that you took the time to research your target market and 
provide them with workable solutions to their problems?

• Do you talk only about yourself (We’ve been in business for 100 
years...we do this and we do that etc…) or do you speak directly to your 
visitors and tell them how they can benefit by doing business with you?

• Is it easy to find the name of a real person to email or call with 
questions you have?  

One of the best ways I’ve found to boost your credibility and 
inspire trust with your visitors, is to make personal information 
about you and your business readily available on your website. 

Make it easy for visitors to find your mailing address and telephone number. 
There are too many shady companies out there that hide behind their 
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websites and make it extremely difficult for you to contact them if you have 
a problem with their product or service. Stand out from the crowd by 
making yourself to your visitors and they’ll be more anxious to do business 
with you then.

Most people also enjoy reading something about the people behind the 
companies they choose to do business with. While I wouldn’t typically 
include this kind of personal information on the home page of your website, 
it’s certainly worth your time to include an “About Us” page that talks about 
your company history and maybe includes a few photos of yourself and 
your key employees as well.

Another excellent way to develop trust and credibility is through 
the use of testimonials from your existing clients.

When using testimonials it is important that they be credible, and you must 
therefore use the full names of those providing the testimonial whenever 
possible. Always be sure that you have permission when using a testimonial 
whether it’s in print or on your website, and respect your clients wishes if 
they do not wish to have their comments posted.

To be used most effectively, don’t make the mistake of only placing your 
testimonials on a special page on your website. Sure, you can have a 
special place for them, but the best way to use testimonials is to place them 
near the descriptions for the products or services that they relate to.
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Secret   #8 -   Develop a great   navigation   system  

When developing a new website, please don’t feel the need to reinvent the 
wheel with a radical new “groundbreaking” navigation design. Stick to what 
works and what people know how to use best!

For most websites this means having the website navigation links on the 
left-hand side or at the top of each page, and it’s also a good idea to 
include some commonly visited links at the bottom of each page too – 
especially if your web pages run rather long.

Most people expect to see this kind of navigation when they visit a website, 
just like you expect to read this guide from top to bottom,
left to right, so please don’t decide to be different and put your main 
navigation links on the right-hand side of the page! You’ll only end up 
confusing people in your attempt to be unique.

People also expect to see clear, descriptive page titles with easy paths that 
they can follow to get to the information that they’re looking for.

The old rule of thumb is that your website visitors should never have to 
make more than three “clicks” with their mouse to get to what they want 
from a website. While this isn’t always possible, if visitors get frustrated and 
feel it’s talking too long to get the help and the answers they need – they’ll 
click off your website in a second and probably won’t return again.

When planning the navigation for your site, consider the design of 
some of the oldest and best websites around.  

Companies like www.amazon.com and www.dell.com have been doing this 
for years and they’ve spent millions of dollars and plenty of time 
researching what works and what doesn’t.
Follow their lead and don’t try to reinvent the wheel when it comes to good 
website navigation.
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Secret #9 – Market your website properly

If you build it...will they come? 

Many businesses make the unfortunate mistake of thinking that just 
because they have a website, their customers and prospective clients will 
seek them out to do business with them online. Then, after six months go 
by, they look at the poor traffic their website gets and how much their 
monthly hosting costs them, and they pull the plug on their site because it 
just wasn’t “working” for them.

That really is a shame, because with a proper marketing plan their website 
could have been a money making investment for them instead of just a 
costly monthly expense. 

When planning a website for your business, you really need to look at how 
you will market your site both online and off, and I’ll give you a few ideas 
here to get you going in the right direction.

Offline Marketing Methods

Once you’ve made the commitment to invest in a website for your business, 
your first priority should be to have your website address printed on every 
business card, every brochure or marketing piece…basically every place you 
print your phone number you should have your website address printed on 
it as well.

This will help to get the word out to both new and existing customers and 
will encourage people to visit your site on a regular basis.

If you use voice mail or have a recorded message when people are on hold 
on your company phone system, you should mention your domain name 
there too.
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Many proud website owners also go so far as to include their business name 
and website address on their cars and trucks, and this can often be a great 
traffic generator for your website.

I’d also recommend that you include your website address basically 
anywhere that you have your phone number printed. From your 
store front to your yellow pages advertising, it’s important to get the word 
out and let people know how they can benefit from visiting your website.

Online Marketing Methods

Perhaps the greatest help to marketing your business online is to start with 
a website that’s carefully worded to rank well with the major search 
engines, and especially with Google. (See Secret #10 for more information.)

Pay-per-click advertising methods like those offered by Google can also be 
an affordable and effective means to advertise your website. These 
websites allow advertisers to bid on placement within their search engines, 
so that when someone searches for the term “toys” for example – if you’ve 
bid a higher amount than other advertisers have – your ad will be shown 
first in the list. This is great because you only pay for the results you get 
and if someone clicks on your advertisement.

You can also promote your business online by writing articles with valuable 
information related to your products or services to be published on other 
websites. If you own a Garden Center for example, write some brief 1 or 2 
page articles such as “How to grow a beautiful garden in 4 weeks or less” 
and distribute these articles to related websites that may want to publish 
them and provide a link back to your website. 

Publishing informative free articles on your website is a great way to build 
trust and credibility with your visitors. In addition to publishing these 
articles on your website, they can also be shared with other related 
websites to publish and this results in a true win-win situation. 
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The publisher of the article gets valuable free content for their website, and 
the writer of the article gets additional pages that link back to their website 
while they establish themselves as an expert in their chosen field!

This is really a true win-win situation for everyone involved!

Online forums are another excellent low-cost way to help spread the word 
about your website. Going back to our Garden Center example from earlier 
– you could find a few forums that discuss gardening issues where you can 
post helpful answers to questions and also make a brief mention of your 
website in your forum “signature.” If you’ve provided great information and 
people feel that you may be able to help them out, they’ll want to check out 
your website listed in your signature, and you’ll quickly become known as 
an authority on Gardening.

Marketing your website properly is something you can do yourself 
if you have time, or you can hire a professional to help.

If you’d prefer to work with a professional, feel free to contact me at 
support@manilainternetmarketing.com with any questions you might have. 
I’ll do what I can to help or will gladly refer you to someone else who can.
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Secret   #10 -   O  ptimize for the search engines  

Most websites today could be much more profitable, if only they were 
optimized to attract the interest of the major search engines in order to 
deliver more visitors to their site. Local search is becoming a more and 
more popular way for consumers to locate companies to do business with 
and you can take advantage of this trend by designing your website with 
these shoppers in mind.

Like most of the secrets I’ve highlighted In this guide, the first step in 
taking corrective action is to develop an solid plan for what you want to do, 
and it’s no different when it comes to optimizing your website for the search 
engines.

Your plan should start with proper keyword research to discover what words 
and phrases people are using to find what they want to buy.

Two of my favorite tools are http://freekeywords.wordtracker.com/ and 
http://tools.seobook.com/general/keyword-information/ 

Here you can enter key words and phrases to see how many times they 
were searched for online and the results you get will give you a great idea 
for what’s hot and what’s not.

Another good approach is to research potential search terms carefully to 
find out which ones are most popular, and then look to find those terms 
that have the least  amount of competition out there.  This means you’ve 
got less competition and it will be easier to get a higher placement within 
the search engines. Use these more profitable keywords throughout your 
website to make it much easier for you to get noticed and increase your 
sales as well.

Once you’ve got a good list of the keywords you want to use for your 
website, then you can begin designing your website around them.
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Each page on your site should have clear and descriptive titles using your 
keywords. Links to pages within your site should be worded to include your 
chosen key words and phrases, and the copy used in the body of your web 
pages should be using the keywords and phrases that you’ve chosen to use 
for your site.

For more information, visit www.searchenginewatch.com to learn more 
about the major search engines like Google and others work and find out 
how you can benefit by optimizing your website to work with them and not 
against them.
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Secret #11 –Always, always ask your
visitors for their contact information!

If you own a retail business, you have the unique ability to actively welcome 
visitors to your store and to talk with them to identify their needs and see 
how you can best help them. 

But what about the visitors to your website?

Isn’t it a shame to have people look around your site and leave after only a 
minutes without you ever having the chance to see if you can be of service 
to them?

The single most effective way that I’ve found to get to know your 
website visitors better, is by offering a free email newsletter along 
with a special report that they can download in exchange for 
providing you with their basic contact information.

This is the basic premise of “Permission Marketing” – where you offer 
someone some free, valuable information as an incentive to give you 
permission to contact and market to them in the future. (For more 
information, see Seth Godin’s excellent book “Permission Marketing” about 
how and why this kind of marketing works. There’s a link to it on my 
resources page on my website, or you can easily find it online or in most 
major bookstores.)

Offering a free email newsletter gives you the chance to get your name in 
front of your website visitors on a regular basis and allows you to develop 
lasting relationships with them.

It’s a true win-win situation for you both, as you gain valuable information 
about your visitors…and they get the opportunity to see how you operate 
and if your products and services can benefit them.
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This is also important because when someone visits your website they 
might not have a need for your products or services at that very moment, 
but a few months from now when they really need your help, you want 
them to think of you first and pick up the phone to call you!

Now, before you rush off to start collecting email addresses, keep 
the following important points in mind!

1. You must always ASK for permission first, and once it’s granted to 
you, you must respect and honor the responsibility that you’ve been 
entrusted with. This means that you don’t run off to sell your list of 
addresses and names if someone wants to buy them

2. If someone doesn’t want to be on your mailing list, you must respect 
their wishes and make it easy for them to be removed from your list.

3. If you don’t already have one, create a Privacy Policy that states exactly 
what you do with the information you collect from your visitors – and 
honor it! Just posting a link to a privacy policy can increase the likelihood 
that a prospect will sign up for your list.

4. You must be certain your email marketing efforts comply with the CAN-
SPAM act. It’s not difficult to do, especially if you use a reputable email 
service provider to handle your mailings for you, 
but the penalties for violating it can be steep.

There are many services and programs that make it incredibly easy to 
manage a permission based email list.

Get a free trial of the email marketing system I recommend if you like to do 
things yourself, or give me a call and I can help setup and manage your 
email marketing system for you.
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Direct Mail can work wonders for your business too!

Depending on the business you’re in a name and email address may be all 
you need to keep in touch with your clients and prospects on a regular 
basis, but I always encourage business owners to get a postal mailing 
address too if possible.

Now, using direct mail may not have quite the ROI that email does because 
it’s obviously more expensive to produce and mail, but which would you 
rather receive from a merchant you do business with – a plain Thank You 
email, or a real printed Thank You card that arrives in your mailbox and you 
can hold in your hands?

I’ll take a printed greeting card any day, and you can bet I’ll remember the 
company that values my business enough to send me a real Thank You card 
– and I’ll be telling all my friends and family about the great company that 
cared enough to send me a proper Thank You.

What’s the best way to send printed cards to your customers?

The first and most obvious way is to do it all yourself of course and buy, 
write, stuff and stamp your own cards – but I know that can be tiring and 
there are other things you’d probably rather be doing.

Another option is to have someone else take care of this for you. Maybe 
there’s someone on your staff that has some free time to send a few 
prospecting or thank you cards for you, or you can outsource this to a 
professional Virtual Assistant or hire someone locally through a site like 
craigslist. You can either write a personal message to the recipient yourself 
and have your employees stuff, address and stamp your note for you – or 
do a more generic thank you card that you can sign personally or use a 
signature stamp on.
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This frees up your time to focus on what you do best, but it can still be 
somewhat expensive because you have the cost of an employee plus and 
still need to purchase and cards and stamps which can be pricey too.

Because so many companies are terrible when it comes to thanking their 
customers for their business – be sure to thank your customers properly 
and they’ll be more likely to remember you and give you their business 
again in the future.
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Secret #12 - Make it easy for people to contact you.

Nothing is more frustrating to me than when I find the website of a 
company I’d like do business with, but I can’t find an easy way to ask a 
simple question about their products or services.

If I have questions I’ll usually look for a “FAQ” (Frequently Asked 
Questions) page first, but if one can’t be found or it doesn’t answer my 
question, I’d like an easy way to be able to contact someone there and ask 
them a simple question.

You should make it really easy for people to contact you if they have 
questions before or after the sale. Be sure your contact information is easily 
accessible from anywhere in the website, and a phone number (800 
numbers work best) and address at the bottom of every web page can work 
wonders too.

If your business is run from a home office it might be tempting to set up a 
P.O. Box to act as your mailing address, but I’d advise against it.

Using a “real” street mailing address helps your business to appear more 
professional and instills confidence in those considering doing business with 
you, for the simple reason that you wouldn’t expect a fly-by-night business 
to have their address posted for all the world to see, would you?

The best websites out there also actively solicit feedback from their visitors 
because they know that when they get the chance to answer those 
questions, they then have the chance to prove themselves and win their 
visitors business!
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Secret #13 - Provide the ability to search your website

How many times have you visited a website where no matter how hard you 
look, you can’t find what you’re looking for? What do you do next?

Chances are that you leave the website in frustration and then go on to the 
next one on your list, swearing to never return to that website again! 

Don’t let this happen when people visit your website.

People get frustrated easily when they can’t find what they’re looking for, 
and they’re just a click away from leaving and never coming back again. 
Make it easy for them to find what they want by providing the option to 
search your entire site. 

Companies like Atomz (www.atomz.com/applications/search/trial.htm) make 
it easy to add a search function to your website, and if your site’s under 500 
pages in size, it’s absolutely free to use their service! 

Using a search function like the one they provide also makes it easy to see 
what products and services people that visit your site are looking for, and 
armed with this valuable information you can create your website to provide 
just what your customers want!

So what are you waiting for?

Sign up for a free search account and make it easier for people to do 
business with you today!
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Secret   #14 -   Use fast loading w  eb pages  

While broadband internet access is becoming more popular and available 
everyday, there are still many internet users who are using dial-up 
connections at 56k or slower speeds, and it’s important that you design 
your website with them in mind.

When designing your website, it’s very important to design your pages to 
load as quickly as possible. If your website takes more than about ten or 
fifteen seconds to load, you will usually lose the interest of many people 
who simply won’t want to wait for your page to be displayed – and then 
with a click of their mouse...they’ll be gone for good and they won’t be 
coming back.

Website loading speed is also important because Google recently started 
judging websites by how fast they load, so a slower website may not place 
as high in Google’s search results as one that loads faster.

Use images sparingly and be sure that the ones you use are optimized to 
download as quickly as possible. I’d recommend that you focus more on 
using effective copy (the words used on your website) to sell the benefits of 
your products or services instead of expecting large images to do the job 
for you. Not only will text download much quicker for your visitors, but 
using good copy will typically prove to be more effective when it comes to 
selling your products or services.

This is particularly important to consider on your home page, where visitors 
will usually only wait a very short time before clicking away to another site.

The only real exception to this rule is for websites that are selling homes or 
cars etc…and depend on detailed pictures to help sell their products.
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In these cases it’s still best to limit the pictures on the home page of the 
website, and even then I’d recommend using only thumbnail sized images 
that can then be clicked to display a larger image. This way people aren’t 
forced to wait for photos they’re not interested in to display, and those who 
really want to see them can view the images that they want.
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Secret   #15 -   Avoid s  plash   p  ages and   f  lash movies  

For the majority of websites that exist today, splash pages and/or flash 
movies do NOT belong – and especially not on your homepage!

If you’re not familiar with them, “splash pages” come in two basic 
forms:

1. Web pages that contain a fancy graphic at the entrance to a website 
which then require you to click somewhere to progress to the main 
homepage of the website.

2. Pages that are created with Macromedia’s Flash program which are 
typically high-energy, movie-like presentations with lots of flashy 
graphics and sound tracks or effects. 

According to a Marketing Sherpa (www.marketingsherpa.com) article from 
November 2003, a recent poll of 579 consumers revealed that 80% of 
those surveyed preferred to visit a website without a flash intro.  

Three major problems exist when using splash pages.

1. Both types of splash pages usually take lots of time to load on a 
dial-up internet connection.

While recent surveys indicate that more and more people have broadband 
access to the internet, I’ve seen numbers that show that about 50% of 
internet users are using slower dial-up connections and you must design 
your website with these slower connections in mind.

Marketing professionals agree that anything that stands in the way of your 
website effectively selling your products and services is a barrier to your 
making money on the internet...and nothing turns away visitors faster that 
web pages that take forever to load.

Copyright 2011 Manila Internet Marketing
Contact me with questions or comments at support@manilainternetmarketing.com



Secrets of a Successful Website
___________________________________________________

2. Most search engines like Google and Yahoo cannot “read” 
what’s written on a splash page.

Search engines rely on the ability to search through the text on your 
website so they can learn what it’s all about. If you don’t give them pages 
that they can read and add to their database, this will prevent people from 
finding your website when they’re searching for your products and services 
online. Refer to Secret #10 in this guide for tips to make your web pages 
stand out in the search engines.

3. Splash pages are usually inaccessible to those who are visually 
impaired.

People who are visually impaired rely on the ability to either enlarge the 
text on your website to be able to read it, or they rely on special software 
screen readers to read it for them. In either case, if you don’t have any text 
on your homepage or elsewhere on your website, these people will not be 
able to take advantage of what you have to offer.

————

Now to be fair, I do have to say that flash movies can be acceptable in 
certain cases and they can be used to your advantage.

Small flash movies and presentations can be used as a tool to educate your 
website visitors about additional features and benefits of your products and 
services, and they can also be a great way to show how a piece of software 
or hardware works.

Presentations like this should always be avoided on the homepage of your 
website though, and they should be saved for use elsewhere on your site. 
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Secret   #16 –   Optimize your website for mobile visitors  

As a business owner today you know it’s important to have a website, but 
are you losing business because you ignore the visitors to your website who 
arrive via their mobile phones? How much is one new customer worth to 
you and can you afford to lose them to your competitor because they 
couldn’t access your website on their mobile device?

With almost 4x as many mobile users as there are PC users, the number of 
mobile internet users is predicted to soon surpass desktop internet users 
sometime in the next 3 to 4 years, so it’s important to have a website that 
those mobile visitors can easily read.

If you have an internet capable mobile phone, take a look at your current 
website and you’ll get an idea of the experience mobile visitors to your 
website are currently having. You can also use a website like 
http://ready.mobi that will test and score your website for mobile readiness, 
and also show you how it looks in some mobile phones

Most websites today are tough if not impossible to navigate on a mobile 
phone, and even on smart phones like the iPhone with real web browsing 
programs, a typical website that looks great on a computer will be so hard 
to read and navigate that most users will give up and leave to find a 
website that’s easier to read on their phone.

Mobile phones today have certain limitations due to their small screen sizes 
and they may also be limited to the amounts of data they can download, so 
you need to take these things into consideration when planning a mobile 
ready version of your website.

To start with you should probably eliminate all but the most crucial images 
from your mobile site as their large file sizes can not only take a while to 
load on a 3G or even 4G connection, but they may cost your mobile visitors 
money as they’re paying for the bandwidth they use to download them. I’d 
recommend using just your logo and maybe a small header graphic, but the 
bulk of your mobile website should be text that’s easy to read and easy to 
navigate.
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Also, you don’t need to reproduce everything that may be on your regular 
website on your mobile site, but the most important information like the 
products and services you sell, your phone number and address (with a 
map) and a “contact us” form should suffice for most local businesses.

Once you’ve got a plan in place and know just what information you want 
to include on your mobile website, talk to your website designer and ask 
them about how to best assemble a mobile version of your website so that 
desktop and mobile browsers can easily view it. They can show you how to 
display a mobile version of your website to mobile visitors, or if that’s not 
possible depending on your current web design, they can help you create a 
special mobile only version that will be displayed to visitors using their 
mobile phones.
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Special Bonus Report

Selecting a great web designer.
14 Tips to help you make the right decision!

Choosing a web designer to work with is not unlike choosing any other 
business you plan to give your hard earned money to.

Whether it’s an accountant or a contractor, it’s important to know that 
you’re working with someone reliable and trustworthy, and you need to 
know that they can handle the job you’re looking to have done.

I’ve done my best here to identify all the major considerations when 
choosing a designer to design your website, but if you have questions or if I 
can help you out in any way, please don’t hesitate to send me an email at 
support@manilainternetmarketing.com and I’ll do my best to help.

Before beginning your quest for a web designer, its important to have a 
good idea of just what you want to accomplish with your website and how 
you plan to accomplish it. Refer to Secret#1 in this guide and define a clear 
purpose for your website so you can clearly communicate this with your 
website designer.

A good designer will certainly help you expand on your ideas and give you 
advice that will guide you in the right direction, but knowing in advance 
what you’d like your website to do will allow you to compare designers 
quickly and fairly, and will help you to get an accurate quotation for your 
project.

Okay – if you’re ready to go, lets get started!
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Tip #1.  Decide who you want to work with.

When selecting someone to develop your website, you’ll most likely 
encounter three kinds of businesses.

1) Large companies with employed designers on staff.

2) Companies that contract out much of their work to third party 
developers – often overseas.

3) Independent designers who do almost all work themselves.

While I’ve had good experiences working with all three kinds of companies 
in the past, I personally prefer to work with independent designers where 
the owner is directly involved in each project.

I feel that owner operated companies often provide better service and value 
because they have a more personal interest in the success of the business, 
and they know exactly what’s required to keep their clients happy.

Tip #2.  Ask if they have any marketing or copy writing 
experience?

Many web designers can design a fabulous looking website that functions 
well technically – but the real test is if the website can accomplish it’s 
intended purpose…usually to sell a product directly or generate sales leads 
for a product or service.

If you’re not using the services of a copywriter to write the copy for your 
website, be sure you choose a designer who understands at least the basics 
of writing and using effective sales copy, so they can create a website that 
will turn out to be a profitable investment for you.

Your website should be an investment that makes you money each 
month, NOT an expense that costs you money each month!
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Tip #3.  Ask to see their portfolio.

Look at examples of other web sites they’ve done. Do you like the way they 
look? Are they easy to navigate and does the web site do what it says it will 
do?

Tip #4.  Ask about their work experience

What kind of work experience do they have? Do they have a specialty or 
focus on doing websites for a certain industry? Have they been in  business 
for a while or are they new to web design?

A great way to research a company you want to do business with and get a 
rough idea of how long they’ve been online, is to do a search for them at 
the “Wayback Machine” at http://www.archive.org

This website archives websites going back many years and can often give 
you a great idea how long a company has had their website, and it can 
even show how that website looked in the past! 

Tip #5.  Ask about their technical expertise

This relates to such things as search engine optimization, load time, 
usability, browser compatibility, etc.

In their discussions with you have they addressed each of these important 
considerations…or did they only talk about the look of the web site? Looks 
are definitely important, but not at the expense of the form, function and 
sales message an excellent website should convey.

Tip #6.  Look for testimonials

Does your prospective designer have testimonials from their clients 
available?
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Do they give you the impression that they are easy to work with and will do 
what they say they are going to do?

Tip #7.  Will they guarantee their woek?

Does the web developer offer a guarantee for their work?

If your designer doesn't offer a 100% money back guarantee that you will 
be satisfied with their work, I’d recommend that you keep looking.  

Tip #8.  Consider price carefully

As you’re evaluating website designers, keep in mind that there is often a 
great difference between the price and the cost of almost everything that 
you buy.

Price is a one time thing, and it’s what you pay upfront for a product or 
service.

Cost however, is what you will pay over the long term, and you must 
consider both when choosing a website designer.

If the designer provides good value however and can build you a website 
that will make you more money than you’ve invested in the site, that's 
much more important to consider than just the price of the project alone.

You’re much better off spending P20,000 on a website that will make you 
P250,000 or more during the course of the year, than to only spend P5,000 
on a website that won’t make you a thing.

Tip #9.  Identify their main point of difference.
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What good reasons does your designer have for why you should use them 
over someone else?  What do they have to offer you that other companies 
don’t?
In a world where most companies offer good products and service you’ll 
often have to look harder to find an exceptional company to work with, but 
don’t you want the very best for your business?

Tip #10.  Choose a designer that’s easy to work with

First impressions count when you’re considering working with any business, 
but especially when hiring a web designer.

If you designer is impossible to get hold of, never returns your calls or 
emails, or doesn’t like any of your ideas, then he or she may not be the 
best person to work with.

Have they made themselves available to you to answer all you questions?

During your initial discussions with a web designer, did they attempt to 
identify your needs…or do they simply insist on selling you a 
pre-packaged solution, even though it might not be the best solution for 
you?

Choose someone to work with that’s a great listener and is interested in 
helping you achieve your goals, but at the same time, be willing to listen to 
them and take the advice that they have to offer you.

Tip #11.  Can the designer talk with you in plain English?

Proper communication with your website developer is critically important 
and you need to fully understand what your designer is telling you, but 
many designers can talk “over your head” using technical jargon that 
sounds impressive, but does nothing but confuse you.
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Like most industries there are many terms and acronyms in the web design 
field (CGI, PHP, ASP etc…) and your developer should be able to discuss 
what they can do for you in plain English.

Tip #12.  Ask if there are any hidden costs involved.

Will the web designer charge you every time you need to make a minor 
change to the web site?

Is your domain name or website hosting included or will you need to 
provide for that yourself?

Contracts your designer asks you to sign should be written in plain English 
and easy for you to understand, so that you know you’re getting exactly 
what you’re paying for.

Tips #13.  Are they personable and do you get along with them?

I think most of us can intuitively feel if a person is genuinely good and 
trustworthy.  You’ll be spending a great deal of time working with your 
website designer so it’s important that you find someone that you enjoy 
working with. If you just don't like them for one reason or another, then 
that's usually a good enough reason not to choose them.  

Tip #14.  Consider where they are located

While there a couple of advantages to working with a designer 
located physically close to your offices, the widespread use of the internet 
and email today make it as easy to work with someone across the country 
as it is to work with someone across town.

My advice to you is to choose the web designer that best meets your needs, 
regardless of whether they work across town or across the country.
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Now having said that however, I do think it is important to work 
with someone that lives at least within your own country.

Here are two good reasons why:

1) While there are many good design companies located overseas where 
they can often work at greatly discounted prices, without proper knowledge 
of the language and customs in your country, working with them may prove 
to be much more of a challenge than you really want to deal with and it 
may end up costing you more in the long run.

2) When working with a company outside of your own country, there may 
be little or no recourse if they take your hard earned money to develop a 
website, and then doesn’t complete the project as promised.

If you decide to work with someone outside of your country, be sure to do 
your research and carefully evaluate them, and get as many personal 
references as you can about them and their work.

-------------------------------------------------------------------------------

A website should be a smart, profitable investment for you and
a great tool to grow your business - if it’s designed properly!

I’ve done my best here to identify all the major considerations to help you 
choose the best developer for your site and I sincerely hope that this helps 
you out.

If you have further questions about anything in this guide, or if you’d like to 
discuss development of your website with me directly, please email me at 
support@manilainternetmarketing.com or call me and I’ll be happy to see 
how I can help you.

Visit Our Website Today:
www.ManilaInternetMarketing.com 

Copyright 2011 Manila Internet Marketing
Contact me with questions or comments at support@manilainternetmarketing.com

http://www.ManilaInternetMarketing.com/
mailto:support@manilainternetmarketing.com
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